
WIMI
Open: W�de M�nds w�ll F�nd Eco V�rtual STEAM Solut�ons

towards Cl�mate change

Funded by the European Un�on. V�ews and op�n�ons expressed are
however those of the author(s) only and do not necessar�ly reflect those
of the European Un�on or the European Educat�on and Culture Execut�ve
Agency (EACEA). Ne�ther the European Un�on nor EACEA can be held
respons�ble for them.

2  0  2  2  -  1  -  R  O  0  1  -  K  A  2  2  0  -  S  C  H  -  0  0  0  0  8  4  9  4  2

Euras�a Inst�tute of Research Assoc�at�on and Development 



Introduct�on

As part of the WIMI Erasmus+ project, a key emphas�s �s placed on
enhanc�ng teachers' profess�onal development and �mprov�ng d�g�tal
capac�t�es �n schools to tackle the press�ng challenge of cl�mate
change. To th�s end, WIMI organ�zes a ser�es of v�rtual sem�nars and
web�nars ta�lored for educators, researchers, and school staff across
Europe.

These events are structured �nto two �nterconnected components:

Informat�ve Sem�nars (Part 1)
These sess�ons a�m to ra�se awareness and bu�ld foundat�onal
knowledge about cl�mate change, student engagement, leadersh�p,
and future-ready sk�lls through STEAM and act�ve c�t�zensh�p
approaches.

D�dact�c Web�nars (Part 2)
 These �nteract�ve tra�n�ng sess�ons focus on pract�cal strateg�es for
teach�ng cl�mate change, engag�ng d�sadvantaged students,
persuad�ng parents, and ut�l�z�ng d�g�tal tools to foster cl�mate
awareness.

These sess�ons a�m to:
Empower teachers w�th�n the�r local school commun�t�es.
Promote cont�nuous profess�onal development and cl�mate
leadersh�p �n educat�on.
Enhance part�c�pants’ d�g�tal read�ness and �nternat�onal
collaborat�on sk�lls.
Deepen understand�ng of STEAM educat�on, cl�mate act�on, and
21st-century teach�ng methodolog�es.

Each partner country contr�butes themat�cally by organ�z�ng �ts own
sem�nar and web�nar ser�es. Part�c�pants �nclude researchers, STEAM
teachers, management staff, and profess�onal speakers selected based
on relevant expert�se and exper�ence.



Sem�nars
These sem�nars are crafted to address cr�t�cal quest�ons and
strateg�es concern�ng cl�mate act�on and educat�on. The f�rst
segment focuses on understand�ng how cl�mate change can be
m�t�gated, emphas�z�ng renewable energy, susta�nable agr�culture,
urban plann�ng, and waste management. It also explores student
�nvolvement �n cl�mate act�on through student-led �n�t�at�ves, peer
�nfluence, and commun�ty collaborat�on.

The sem�nars underl�ne the urgency of �mmed�ate cl�mate act�on for
future generat�ons, cover�ng long-term �mpacts on health, the
economy, and vulnerable populat�ons. Educators are gu�ded on how
to foster student cl�mate leadersh�p by �ntegrat�ng cl�mate change
�nto the curr�culum and promot�ng env�ronmental advocacy.

F�nally, the sem�nars a�m to strengthen students' soft sk�lls—cr�t�cal
th�nk�ng, problem-solv�ng, dec�s�on-mak�ng, and d�g�tal l�teracy—
through engag�ng, STEAM-based learn�ng exper�ences and act�ve
c�t�zensh�p projects. These tools help cult�vate �nformed, respons�ble
global c�t�zens.

Th�s Market�ng Campa�gn Strategy plan �s des�gned to promote the
WIMI project's v�rtual sem�nars and web�nars to a w�de and relevant
aud�ence across partner countr�es, encourag�ng act�ve part�c�pat�on
not only from teachers but also researchers and educat�onal
profess�onals. The strategy h�ghl�ghts the �mportance of cont�nuous
profess�onal development �n cl�mate change educat�on and d�g�tal
transformat�on.
The campa�gn strategy a�ms to:

Support the successful �mplementat�on of WP3 by ensur�ng
v�s�b�l�ty, engagement, and �mpact of all onl�ne events.
Al�gn commun�cat�on efforts across all partners to del�ver a
un�f�ed and compell�ng message.
Max�m�ze the project’s outreach and v�s�b�l�ty w�th�n Erasmus+
networks through strateg�c d�g�tal and local engagement efforts.



Sem�nar Ma�n top�cs & Subtop�cs: 

1. Strateg�es for M�t�gat�ng Cl�mate Change: Approaches and
Act�ons for a Susta�nable Future: How can cl�mate change be
stopped and m�t�gated?

The Role of Renewable Energy �n Reduc�ng Carbon Footpr�nt
Importance of Susta�nable Agr�culture Pract�ces
Urban Plann�ng and Green Infrastructure Solut�ons
Impact of Transportat�on Innovat�ons on Em�ss�ons
Waste Management and C�rcular Economy Pract�ces
Pol�cy Advocacy: Engag�ng Governments and Corporat�ons �n
Cl�mate Act�on

2. Empower�ng Students: Includ�ng Youth �n Cl�mate Act�on for
Last�ng Change

Student-Led In�t�at�ves: Case Stud�es of Successful Cl�mate
Projects
Bu�ld�ng Cl�mate L�teracy: Educat�onal Programs for Young
Act�v�sts
The Power of Peer Influence �n Promot�ng Env�ronmental
Respons�b�l�ty
Collaborat�ons w�th Local Commun�t�es for Cl�mate Projects
Creat�ng Platforms for Student Vo�ces �n Cl�mate Pol�cy
D�scuss�ons
Ut�l�z�ng Technology and Soc�al Med�a to Ampl�fy Student
Act�ons

3. The Importance of Cl�mate Act�on for Future Generat�ons:
Why Act�ng Now Matters

Long-term Impacts of Cl�mate Change on Human Health and
Well-be�ng
Econom�c Consequences of Inact�on on Cl�mate Issues
Soc�al Just�ce and Cl�mate Change: Protect�ng Vulnerable
Commun�t�es
The Role of B�od�vers�ty �n Ma�nta�n�ng Ecosystem Balance
Intergenerat�onal Respons�b�l�ty: Educat�ng Today's Youth
The Psycholog�cal Effects of Cl�mate Anx�ety on Future
Generat�ons



4. Gu�d�ng Students Towards Cl�mate Leadersh�p: Educators’
Role �n Foster�ng Env�ronmental Respons�b�l�ty

The Role of Educat�on �n Combat�ng Cl�mate Change
Cl�mate L�teracy: Equ�pp�ng Teachers to Educate Future Leaders
Integrat�ng Cl�mate Change �nto Nat�onal Curr�cula
The Psychology of Cl�mate Leadersh�p: Encourag�ng Act�on Over
Apathy
Foster�ng Env�ronmental Advocacy Through Leadersh�p
Programs
The Power of Collaborat�on �n Cl�mate Leadersh�p Educat�on

5. Enhanc�ng Students' Soft Sk�lls Through Cl�mate Act�on: 
Develop�ng Cr�t�cal Th�nk�ng and Problem-Solv�ng Ab�l�t�es
Collaborat�ve Learn�ng: Group Projects on Cl�mate Solut�ons
Role-Play�ng and S�mulat�ons to Develop Dec�s�on-Mak�ng Sk�lls
Problem-Based Learn�ng: Address�ng Real-World Cl�mate
Challenges
Cr�t�cal Reflect�on on Med�a Coverage of Cl�mate Issues
Encourag�ng Creat�v�ty �n Develop�ng Innovat�ve Solut�ons
Workshops and Compet�t�ons Focused on Env�ronmental
Problem-Solv�ng

6. The Role of Educat�on �n Cl�mate Change Awareness: Bu�ld�ng
Res�l�ent, Informed Future Leaders

Curr�culum Innovat�ons for Cl�mate Change Educat�on
The Importance of Interd�sc�pl�nary Approaches �n Teach�ng
Cl�mate Sc�ence
Engag�ng Parents and Commun�ty �n Cl�mate Educat�on Efforts
Ut�l�z�ng Serv�ce Learn�ng to Connect Students w�th
Env�ronmental Issues
D�g�tal Resources and Tools for Teach�ng Cl�mate Change
Assess�ng the Impact of Cl�mate Educat�on on Student
Att�tudes and Act�ons



These �nteract�ve and pract�cal sess�ons are des�gned to equ�p
part�c�pants w�th hands-on strateg�es for teach�ng cl�mate
change and promot�ng �nclus�ve part�c�pat�on. The focus �s on
teach�ng effect�ve methods for cl�mate educat�on wh�le
ensur�ng the �nvolvement of d�sadvantaged students �n
cl�mate act�on projects.

Part�c�pants w�ll also learn how to gu�de students �n
Commun�ty Susta�nab�l�ty Projects (CSPs), promot�ng act�ve
and �mpactful learn�ng. Add�t�onally, the web�nars w�ll explore
persuas�ve techn�ques to �nvolve parents �n support�ng cl�mate
educat�on at home.

A core component w�ll be the explorat�on of d�g�tal
transformat�on strateg�es to �ncrease soc�etal cl�mate
awareness. These �nclude the use of technology, med�a, and
onl�ne platforms to advocate for cl�mate act�on. Interact�ve
Q&A sess�ons allow custom�zat�on based on part�c�pant needs.

Interact�ve & D�dact�c Web�nars



Interact�ve & D�dact�c Web�nars 
Top�cs and subtop�cs:

1. Learn on How to Teach Cl�mate Change
Integrat�ng Cl�mate Change: Best Pract�ces
The Importance of Local Context: Ta�lor�ng Cl�mate Educat�on to Commun�ty
Needs
Develop�ng Cr�t�cal Th�nk�ng Sk�lls Through Cl�mate Debates and D�scuss�ons
Ut�l�z�ng Mult�med�a Resources: Documentar�es, Podcasts, and Infograph�cs
Assess�ng Student Understand�ng: Effect�ve Evaluat�on Strateg�es for Cl�mate
Educat�on

2. Learn on How to Include D�sadvantaged Students �n Tak�ng Act�on on
Cl�mate Change

Ident�fy�ng Barr�ers to Part�c�pat�on for D�sadvantaged Students
Commun�ty Partnersh�ps: Collaborat�ng w�th Local Organ�zat�ons for Support
Prov�d�ng Access�ble Resources and Mater�als for All Students
Ta�lor�ng Engagement Strateg�es to D�verse Backgrounds and Exper�ences
Ut�l�z�ng Mentorsh�p Programs to Empower Underrepresented Students
Creat�ng Safe Spaces for D�alogue and Express�on on Cl�mate Issues

3. Learn How to Lead Students �n Cl�mate Act�on Projects (CSPs)
Frameworks for Develop�ng Effect�ve Cl�mate Act�on Projects �n Schools
Sett�ng Goals and Object�ves: Al�gn�ng Projects w�th Cl�mate Needs
Foster�ng Teamwork and Collaborat�on Among Students
Engag�ng Students �n Project Evaluat�on and Reflect�on
Secur�ng Fund�ng and Resources for Cl�mate Act�on Projects
Celebrat�ng Success: Shar�ng Outcomes w�th the Commun�ty and Beyond

4. Learn How to Persuade Parents �n Engag�ng Students �n Cl�mate Change
Commun�cat�ng the Importance of Cl�mate Educat�on to Parents
Strateg�es for Organ�z�ng Parent-Teacher Meet�ngs Focused on Cl�mate Issues
Develop�ng Resources to Help Parents Support Cl�mate Learn�ng at Home
Shar�ng Success Stor�es: Showcas�ng Student Engagement �n Cl�mate
Projects
Involv�ng Parents �n School-Based Cl�mate In�t�at�ves and Events
Address�ng Parental Concerns and M�sconcept�ons About Cl�mate Change



5. Awareness-Ra�s�ng Strateg�es for D�g�tal Transformat�on of Soc�et�es
Leverag�ng Soc�al Med�a Campa�gns to Increase Cl�mate Awareness
Us�ng Onl�ne Platforms for Commun�ty Engagement and Part�c�pat�on
The Role of Influencers and D�g�tal Leaders �n Promot�ng Cl�mate Act�on
Creat�ng Educat�onal Content for D�g�tal Consumpt�on: V�deos, Blogs, and
Web�nars
Engag�ng Youth �n D�g�tal Act�v�sm: Tools and Resources for Effect�ve
Advocacy
Measur�ng Impact: Evaluat�ng the Effect�veness of D�g�tal Awareness
Campa�gns

6. Ice-Break�ng �n the Classroom
Importance of Ice-Break�ng Act�v�t�es
Types of Ice-Breakers: Choos�ng the R�ght Act�v�ty for Your Class
Creat�ve and Fun Ice-Breakers for D�fferent Age Groups
Us�ng Technology for V�rtual Ice-Breakers
D�fferent Effect Of Ice-Break�ng Act�v�t�es
Ice-Break�ng Act�v�t�es and Integrated �nto Cl�mate Change Act�v�t�es
Outdoor Ice-Break�ng Act�v�ty Examples

Target Aud�ence

Category 1: Researchers & Experts w�ll enhance and ref�ne the content
of the web�nars and sem�nars by shar�ng the�r expert�se, w�th two
experts from each partner �nvolved. Category 2: STEAM Teachers, as
the pr�mary target group, w�ll undergo tra�n�ng and then apply the
knowledge ga�ned �n the�r classrooms to educate students effect�vely.
Category 3: Partner Management Teams w�ll oversee coord�nat�on and
attend face-to-face Work Package (WP) meet�ngs, w�th two members
from each partner organ�zat�on contr�but�ng to the project's success.
Category 4: Profess�onal Speakers, who must have at least two years of
teach�ng exper�ence, w�ll del�ver h�gh-qual�ty sem�nar and web�nar
sess�ons, one per partner. School Leaders, NGOs, and Parents w�ll play
a support�ng role by promot�ng v�s�b�l�ty and encourag�ng �nst�tut�onal
part�c�pat�on. F�nally, the Erasmus+ Commun�ty & Networks w�ll a�d �n
the broad d�ssem�nat�on of the project’s outcomes and ensure �ts
�mpact at the pol�cy level.



Ind�cators

These �nd�cators reflect �n-k�nd contr�but�ons through t�me and
expert�se and must be documented dur�ng the campa�gn:

Researchers & Experts; At least 2 per partner �mprove content &
mater�als
STEAM Teachers ( 2); Act�vely jo�n and �mplement knowledge from
sess�ons
Management Teams; 2 representat�ves attend WP4 & WP5
coord�nat�on meet�ngs
Profess�onal Speakers : 1 per partner del�vers a sess�on (m�n. 2 years
teach�ng exper�ence)
Note: All act�v�t�es must be tracked v�a part�c�pat�on l�sts, feedback
forms, and reports to demonstrate value contr�but�on and al�gn
w�th Erasmus+ co-f�nanc�ng rules.

Mon�tor�ng & Success Metr�cs

The total reach across soc�al med�a and ema�l campa�gns �s set at over
10,000 �mpress�ons. For web�nars and sem�nars, each event a�ms to
attract between 80 to 150 reg�stered part�c�pants. Spec�f�c attendance
goals by part�c�pant category �nclude at least two exper�enced experts
per partner �nvolved �n content �mprovement (Category 1), act�ve
part�c�pat�on from STEAM teachers represent�ng schools �n each
partner country (Category 2), and two representat�ves per partner
part�c�pat�ng �n WP4 and WP5 coord�nat�on meet�ngs for the
management team (Category 3). Add�t�onally, each partner �s
expected to contr�bute at least one profess�onal speaker w�th teach�ng
exper�ence to del�ver a sess�on (Category 4).  Part�c�pant sat�sfact�on
w�ll be measured through post-event evaluat�ons, w�th a target of 80%
or more attendees f�nd�ng sess�ons useful and appl�cable.
Furthermore, a m�n�mum of s�x newsletters w�ll be d�str�buted to an
aud�ence of at least 300 rec�p�ents. F�nally, the �n�t�at�ve w�ll capture
qual�tat�ve �mpact through test�mon�als, reflect�ons, and pre/post-
event feedback from both students and teachers.



Market�ng Strategy 

Posts created by project partners w�ll be publ�shed on each partner’s
Instagram and Facebook accounts, as well as other accounts used by
partners, and the common WIMI soc�al med�a accounts to ensure w�de
v�s�b�l�ty and publ�c engagement. These platforms are espec�ally
effect�ve for reach�ng large and d�verse aud�ences, as the�r v�sual
nature and algor�thm�c shar�ng can help ampl�fy content across
networks. 

Instagram's �mage-f�rst format �s �deal for catch�ng attent�on qu�ckly,
wh�le Facebook supports broader d�scuss�ons and shar�ng w�th�n
commun�ty groups, mak�ng both platforms essent�al tools for
outreach. All web�nars w�ll also be made ava�lable on the project’s
off�c�al YouTube channel, allow�ng v�ewers to watch or rev�s�t the
sess�ons at the�r conven�ence. Add�t�onally, sem�nar content w�ll be
uploaded to the project webs�te, where part�c�pants can access
resources, record�ngs, and related mater�als. The content of Web�nars
w�ll also be shared �n the webs�te 

To �ncrease reach and engagement, posts w�ll ut�l�ze relevant hashtags
—such as #ErasmusPlus and #WIMI—to connect w�th the w�der EU
educat�on space and boost d�scoverab�l�ty. V�suals w�ll follow clear
content gu�del�nes:  ma�nta�n�ng cons�stent brand�ng w�th WIMI and
Erasmus+ logos, apply�ng green and  earth-tone color palettes, and
us�ng clean, readable fonts. QR codes may be embedded to prov�de
d�rect access to l�nks. Wherever poss�ble, real photos from past events
or partner schools w�ll be used to enhance authent�c�ty and relatab�l�ty. 


